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Ficha técnica

BASE DE DATOS: Euromonitor

Informacién general

Contenido

Acceso

Areas tematicas

Otras funciones

Entrenamiento

Base de datos que ofrece informacion de estudios de mercado,
industrias, comportamiento del consumidor, de empresas , una cobertura
mundial (informacion de 205 paises) para los mercados de consumo vy
gue la Biblioteca suscribe anualmente.

Datos estadisticos, articulos e informes.

Fuera y dentro del campus, desde la Web de la biblioteca y luego
logueandose a través de MiULima.

Multidisciplinaria (marketing, negocios, administracion de empresas,
ingenieria industrial, comunicacion, etc.)

Descarga articulos e informes a texto completo por correo electrénico,
alertas, rss. Ademas permite la creacidon de una area personalizada
donde se pueden almacenar los textos seleccionados.

Reulne a tres 0 mas comparieros y solicita una sesion de entrenamiento,
enviando un correo a la siguiente direccion: dsoto@ulima.edu.pe



mailto:dsoto@ulima.edu.pe

:Como acceder?

—
E n la Biblioteca de la Universidad de Lima encontrards un personal dispuesto a ayudarte y todos
los recursos de informacian impresos, electronicos y audiovisuales que necesitas para formarte

Bisqueda av:

]
II

profesionalmente, aprender mas o inspirarte con una buena lectura.

Acerca de

H Presentacion
B Usuarios Recursos electrdnicos

I8 Horario de atencidn En linea, previa wvalidacién como miembro de la cc

piens i 5 & acceder a diversocs recursocs electréanicos que la B
Bihlioteca Ulima Guias y tutoriales B Reglamento eb.
Ofrece los senicios de estanteria abierta Aqui encontrarés una presentacidn interactiva para
préstamo a domicilio, lectura en sala que aprendas a usar todos los senicios que e
computadoras con intemet, fotocopia, escanes y ofrecemos en |a biblioteca. el

un catalogo donde puedes realizar tus consultas _

p e o M Buscayencuentra
bibliogréficas. Leer mas Humanidades ver
H Bibliografia de curso

Megocios wer

B Novedades Bibliograficas . .
Ziencia e

[ Gestiones enline Multidisciplinarias wer

[ Bibliografia més conzultada Agencia de noticias B
Eiblictecas=s digitales / Repositorios e 2 \
Eases de datocs e |
Diarics v semanarios wer

Catalogo de la Biblioteca Reglamento o
En el catdloga en linea u OPAC (Online Public La Biblioteca de la Universidad de Lima ofrece a B Audioisual
Access Catalon) encontrards las referencias sUs Usuarios recursos de informacicn en diversos i)

Loguearse como miembro
de la ULima

Bases de datos

En linea (previa validacién como miembro ima), asi como desde la propia biblioteca, puedes acceder a diversos recur USI.IEIHI‘.]S I'EnglI‘ﬂdl]S
adquiere.

3 Usuario ¢

Contrasena
) ebrary  [TEE®

Olvidd su contrasea? clic agui.

B ARITISITIO[R
(Nueval

_#7% EUROMONITOR $IEEE

& F F AV INTERNATIONAL ’

® JUSTICIAY TRANSPARENCIA




Opciones de busqueda

Busqueda por
‘:'b" Passporf { industriaS Eurommonitor.com | Welcorne Guest of Universidad de Lima, Perd | Log Gut Enter keywords Q.

Blusqueda rapida

SEARCH IMDUSTRIES ¥ COUNTRIES & COMSUMERS ¥ COMING SODON ¥ MY PAGES ¥ HELP
Busqueda por
Home paisesy

B el consumidores
categorias en i

forma de .

arbol.
WELCOME SEARCH DASHBOARDS Herramienta
LEARN WHAT FASSPORT DOES FIND WHAT YOU NEED NCW VISUALISE DATA Visual d e d atOS

reww mew i

e Ayuda para aclarar dudas
=11 =] v - s

‘ ; . utilizada en esta base.
Companies or Brands .,

Opcion para crearse una
cuenta  personal para
guardar busquedas, crear
alertas y rss.

St

See More in Help Packaging

Closures '

Advanced Texnt



BlUsqueda por categorias

‘::"" Paﬁsporf GMID Euromonitor.com | Welcome Guest of Universidad de Lima, Perd | Loo oot Enter keywards Q

@I INDUSTRIES ¥  COUNTRIES & CONSUMERS ¥  COMING SOOM ¥ MY PAGES ¥  HELP

Home

De clicen SEARCH o
Menu search

WELCOME SEARCH DASHBOARDS
BFCIATEINETNS e TEvlelal  FIND WHAT YOU NEED NOW VISUALISE DATA

Select... v
Menu Search

Create profile Companies or Brands

See More in Help Packaging
Closures

Advanced Text




BlUsqueda por categorias (2)

".."','!" PﬁSSpO”' GMID Euromonitor.com | Welcome Guest of Universidad de Lima, Perl | Log out Enter keywords

SEARCH INDUSTRIES ¥ COUNTRIES & CONSUMERS ¥ COMING SO00N ¥ MY PAGES ¥ HELP

r Brands Packaginﬂ Closures Advanced Text

Me ; .
— Aparecera esta caja

CATEGORY TREE Statistics @1 | Analysiz @ | Info Sources i CATEGORY SUMMARY
[T Industries =

[T alcoholic Drinks & B i

[ Apparel # B =
Dlglte el térmlno de [[Beauty and Personal Care & B iE
bl:lsqueda_ PO]" ejemplo: [ Consumer Appliances i B

y [ iConsumner Electranics & B S

M Consumer Finance B =
[N Consumer Foodservice B
[ Consumer Health i B =
[ Evewear i B =

[[Fresh Food & Bl &=
[THealth and wellness E
[[Home and Garden & B

[MHome Care & B 2

[ Hot Drinks = B =
[NPackaged Food & B i
[MPackaging B

[[Personal Accessories & B S

[ Pet Care & B &

—_— 1 e




BlUsqueda por categorias (3)

CATEGORY TREE Statistics # | Analysis § | Info Sources & CATEGORY SUMMARY

_ COFFEE

\ £ (s
Coffes - Por dltimo, haga
clic en esta caja

Coftee price
RTD coffes !

Fresh Coffes ,
Aparecera esta ayuda.

Escoja el término que se
Index of Coffee, Tea and Cocoa Prices acerque mas a lo que

Cost of Instant Coffee per 25009 busca. En este caso, nos
guedaremos con COFFEE

Instant coffes

Exports (fob) of Coffee, Tea, Cocoa and Spices

Imports [cif) of Coffes, Tea, Cocoa and Spices ™

Consurmer Expenditure on Coffee, Tea and Cocoa

[+] [1Fresh Food == E

[MHealth and wellness B

[MHarme Care @& B 22

[N Hot Drinks i B i

[MHousewares and Horme Furnishings # B ¢
[MPackaged Food i B &2
MPackaging &
[[FPerzanal Goods ]




Busqueda por categorias (4)

SEARCH CATEGORY TREE

[_COFFEET]
:_G -.':

1)Aparecera este
listado con su término
de basqueda iluminado

2)Seleccione,
colocando un visto, los
tipos de café y otros
datos deseados.

CATEGDRY TREE Statistics & | Analysis B | Info Sources S CATEGORY SUMMARY

[ T Industries 1=
=] I consumer Foadservice B
[ [T Censumer Foodservice by Type i B
] I cafés/Bars # B

Ed Coffee

Ed Fresh Coffee
Ed Instant Coffes
Ed RTD Coffes

[T specialist Eaffed Shops B 606 _
[E] [T 2= Drinks # B & c(:\o(\@' e X (rilcnshuTjer Expenditure on Non:
[ |¥ Eeffes & B s?'\e ax'a(\ Alcoholic Beverages
Fresh Coffes c, se(" Ed Index of Coffes, Tea and Coco
ﬁ e \O7 ¢ %é(o Prices
71 Instant Coffee ‘)e C\)
[ I soft Drinks # B i= ot

F RTD [G8ffEE &
=l [T Countries and Consumers
] F consumer Expenditure and Prices
& [ consumer Expanditure i B 2

o] I Censumer Expenditure on Food and Nen-Alcshalic
Beverages &

=l F Consumer Expenditure on Non-Aleohalic
Beverages

[T Consumer Expenditure on Coffed, Tea and
Cocoa

= [T Consumer Prices and Costs
] [T Index of Consumer Frices #
] M index of Item Prices i
] M index of Food and Non-Aleohalic Baverage

...Luego, haga clic
en esta caja para
seleccionar por

Prices paISES 0] pOl‘
[E] I tndex of Non-Alcohelic Baverages :
Drices HH reglones-
r Index of Caffes, Tea and Cocoz P
Prices i
[l castz of Gands and Servires j

IEar =electon

Mow Choose Geographies =



Busqueda por categorias (5)

SEARCH GEOGRAPHY TREE

PREDEFINED SELECTIONS
All countries

Americas

G 61 G mMom o m m 3 m
Fa C 3 S ]
[

xxxxx

Mercosur
Middle East and Morth Africa

OECE

Zub-Saharan Africa

GEOGRAPHY TREE

M world
[ tziz Pacific i
[ Australasia 3
[ Eastarn Furope
[T Latin America)i#

[FNELMiddle Egs#nd Africal i

T Morth America &
[T western Europe #

Otra opcion es,
seleccionar zonas
geograficas
predefinidas como
por ejemplo APEC,
Unién Europea,
OECD, Mercosur,
entre otros.

71
m
L1

Back ar Selection

i | Analysis B | Info Sources i I Coffee
FA Fresh Coffee

Aparecera este arbol geografico. De
clic al icono + para expandir
regiones y seleccionar paises
manualmente. Por ejemplo: LATIN
AMERICA

GEOGRAPHY SUMMARY




BlUsqueda por categorias (6)

SEARCH GEOGRAPHY TREE

PREDEFINED SELECTIONS

R R R =

1
S |
[

T
m
il
[ ]

i!
i
=]
i
]
[

L

C

C
Il i
=]

1 P2
[}

1 61 61 Mo om o om o m [ m

GEOGRAPHY TREE

M world i B

[T Asia Pacific i

M Australasia &

[T Eastern Europe i

] I Latin America
[T Argentina i B
I Bolivia #
¢ Brazil # B
Il chile # 3
|||I'r Colombiz 8 B
IECosts Rics i

[T Dominican Republid &

M Ecuador i

M Guatemala i
= Mexico i B

'I"| Peru i

M Uruguay

M venezuszlz & B

[Tl middle East and Africa i

[T Morth America i
[T western Europe i
[T Economic regional total

Si desea acceder
directamente a los
resultados estadisticos .

de clic a See data now

Seleccionar
paises. Por
ejemplo: Braazil,
Colombiay Peru

Los seleccionados
se insertaran en
este cuadro

Finalmente, haga clic en
estas opciones, para
generar los resultados

CATEGORY SUMMARY

Ed Coffee

Ed Fresh Coffes
Ed Instant Coffee
Ed RTD Coffee

Ed Consumer Expenditure an Mo
Alcoholic Beverages

Ed Index of Coffes, Tea and Coc
Frices

GEOGRAFPHY SUMMARY

Ed Brazil
B Colombia
K Peru
Si desea
acceder a
todos los
resultados:
estadisticas,
articulos,

perfiles de
compaiiias, de

clica Run
search



BlUsqueda por categorias
Resultados de la busqueda | e dic en maRKeT sizes,

En esta
columna,
encontrara
un resumen
del tipo de
informacion
obtenida.

El  ndmero
de
resultados
figura entre
paréntesis.

< Modify Search

FILTER RESULTS
Total: (42

by Category

Coffes (33)

Hot Drinks (230

Rtd Coffes (73

Tea (7)

Fruit/vegetable Juice (&)
Other Hot Drinks (6]
Soft Drinks (&)

Rtd Tea (5)

Carbonates (4)

Bottled wiater (3)

RTD Coffee (3)

Sports and Energy Drinkci) =

*

Estadistica

by Geography
marld (11)

fsia Pacific (9]
fustralasia (2]
Eastern Europe (10)
Latin America (19]
Middle East and Africa (3)
Morth &merica (7)
Western Europe (7)
Argentina (2)

fustralia (23

Brazil (36]

R e 1

Reporte

para ver el tamano del
RESULTS | Sort by |Relevance * _ mercado de café en los
paises seleccionados.

[ Countries and Consumers AnnSiata I
[ Market Sizes S staristics | 1an 2012 | Show detallen,
[ Company Shares & statistics | Jan 2012 | Show details...
M Brand Shares S seatistics | 1an 2012 | Show details..,
[ Coffee in Brazil =] Category Briefing | Apr 2012 | Show details..,
[ Coffee in Colombia E Category Briefing | Apr 2012 | Show details,.,
[ RTD Coffee in Brazil IE' Cateqgory Briefing | Apr 2012 | Show details,.,
[ Coffee in Peru 5 Category Briefing | Mar 2012 | Show details...
3 ' ' ' Local Cormpany Protile | Apr 2012 ow details,.,
[0 3 Coracdes SA in Hot Drinks (Brazil) B Local file | | Shaw detail
[T Cacigue de Café Soldvel, Cia in Hot Drinks (Brazil) Bl Local cornpany Brofile | Apr 2012 | Show
[7 Casa Luker 54 in Hot Drinks {Colombia) Bl Local company Profile | Apr 2012 | Show details...

[ Fedecafé Federacion Nacional de Cafeteros de Colombia in Hot Drinks (Colombia) B Loc
| Show details..,

[ Industrias Alimenticias Marata Ltda in Hot Crinks (Brazil) Bl Local company Profile | apr 2012
[T Melitta do Brasil Inddstria e Comércio Ltda in Hot Drinks (Brazil) B Local cornpany Profile |
[T Mestlé Brasil Ltda in Hot Drinks (Brazil) Bl Local company Profile | apr 2012 | Shaw details...

[[ Sara Lee Cafés do Brasil Ltda in Hot Drinks (Brazil) B Local cornpany Brofile | Apr 2012 | Show

[ wow Inddstria e Comércio Ltda in Soft Drinks (Brazil) B Local cornpany Profile | Apr 2012 | S




Busqueda por categorias P
AnéIiSiS de reSUItados exportable:

*Exportar a Excel

*Exportar a PDF
Modif . . g . )
( search Results List Statistics Analysis
XX AE0?
Convert Data \ {
; . Market Sizes | Historic Comparacion  comparacion de
He;zn;igia CUFFency conversions Reportes Gréficos de cias. r?narcas
P o Current/constant Key: B Related Analysis b Chart this Row B Company Shares B Brand Shares
estadisticas a Volume Datos histéricos de los tltimos cinco afos; también podras cambiar esta informacién por datos de proyeccion
medida. : OXi il
n:orlwers:t!ni Change View 2006 ¥ 2008 ¥ 2009w mninw
+ Unit multiplier
\ Prazii
[\ Growth
Per S eEanold EilEE Coffee - Retail Valug RSP - 5,314.7 7,046.9 6,9725 7,635.7 9,020.6
R$ mn - Current Prices
EilEE Coffee - Retail Valume - 555,315 5697409 57,1387 5951327 624,580
Tonnes
H ot Bl Fresh Coffee - Retail 48555 58491 5743 63370 76073
erramlen_ a Valug RSP - R$ mn -
para cambiar _ _
datos en los Change Time Series \ . . .
2 Itad SI’ por ejemplo’ qUIere 534, 3160 S4ed807 0 5549474 SY2457.1 5999315
resultados. |\ eDataTypes cambiar la data historica, o = o " o

de clic en CHANGE TIME
change Categories b SERIES i

i 0592 11978 12183 12987 14127

Current Prices

Change Geographies P

Bl Instant Coffee - Retai 20,8159 232602 23,1913 23,6756 24,6486
More Results v VYolume - Tonnes
Countries and Consumers EihEE RTD Coffee - Off-rads 1.1 14 20 2.8

firmnal Miaka




BUsqueda por categorias
Opciones para cambiar resultados

Modif : . i
search  Results List  Statistics  Analysis
Convert Data v Si da clic a estas opciones

modificara los resultados
como por ejemplo: indice de

crecimiento, Consumo per
capita, etc.

CUFFEncy CONVErsion:
Current/constant

Volurne
CONYErSions

Unit rmultiplier

tompany Shares B Brand Shares

2006 ¥ 2007 ¥

% Growth Brazil
. Bl Coffee - Retail Value RSP - 5 6147 7,046.9 6,972.5 7,65
Per capita/househaold e T S o
R$ mn - Current Prices
EilEE Coffee - Retail Yolume - 555,131.9  569,740.9 578,138.7  G96,1C
Tonnes
Bl Fresh Coffee - Retail 48555 5 849.1 5, 754.,3 6,3

Jalue RSP - RE mn -
Chznge Tima Series 1 Haga clic en el icono t Turrent Prices
de estas dos opciones

Quick selections resh Coffee - Retail 34,3160 5464807  554,9474  572,4°
By year s . . Jolume - Tonnes
Elil Instant Caoffee - Retail 959,72 1197.8 12183 1,7t

Value RSP - B4 mn -
iCurrent Prices

Elil Instant Caoffee - Retail 20,8159 23,2602

23,1913



BUsqueda por categorias (2)
Opciones para cambiar resultados

Change 7Time »cries v
l/Guick selections ﬂ
Histaric

Forecast
All

-] By year
[ 1937
1993
1999
[ zooo

M 2001 .
e

Change Data Types b
Change Categories b
Change Geographies 4

More Results v

- [ 1 -

CHANGE TIME SERIES tiene las

Ehl

Ehlh R

Ehl R

opciones:
 Datos histoéricos y de proyeccion.

e Por anos

tail
o -

Current Prices

Instant Coffee - Retall
Yalurne - Tannes

RTD Coffee - Off-trade
Value RSP - R$ mn -
Current Prices

RTD Coffee - Off-trade

Haga clic en CHANGE [M® - mn litres
DATA TYPES, para

cambiar por tipo de

Ehlh R

Ehl

datos

e - Retall Value RSP -

wwug ON - Current Prices

izoffee - Retail Valume -
Tannes

Fresh Coffee - Retall
Value RSP - Colf bn -

234,316.0

959,

20,515.9

1.1

0.1

1,082.6

62 423.9

246 ,480.7

1,197.8

23,260.2

14

0.1

1,097.3

61,610.0




BlUsqueda por categorias (3)
Opciones para cambiar resultados

Change Time Saries g

Change Data Types hd

[ retail/off-trade Yaolurme
[ Retail/off-trade Value RSP

Apply

Change Categories >
Change Geographies g

More Results L4

Countries and Consurners
fnnual Data

Market Sizes

W It 4

Current Prices

CHANGE DATA TYPES tiene las
opciones:
» Venta al por menor por volumen.
» Venta al por menor por valor
monetario

o ' LMSTaNT LOTTEE = HEetall
Yalume - Tannes

il NN RTD Coffee - Off-trade
Walue RSP - R% min -
Current Prices

Ehl, i

RTD Coffee - Off-trade
VYolume - mn litres

= Pt = T

De clic en CHANGE
CATEGORIES para
cambiar o aumentar
categorl'as

Coffee - Retail Value RSP -
Colf bn - Current Prices

Coffee - Retail Walurne -

Tonnes

Ell Fresh Coffee - Retail
Yalue RSP - Col$ bn -
Current Prices

Elih Fresh Coffee - Retal

[ | -

534,316.0

959.2

70,515.9

11

0.1

1,082.6

62,423.9

g70.4

57,744.1

546,450.7

1,197.5

23,2602

14

0.1

1,097.3

61,610.0

§e7.4

56,8641




BlUsqueda por categorias (4)
Opciones para cambiar resultados

Litdiigye 1iiie aEries L LU Y B ) R ol B W
Elils Fresh Coffee - Retail 534,316.0 B46,480.7 554,947 .4
Change Data Types > Yaolume - Tonnes
Ehl - i
o Eeie e v . Instant Coffee - Retail 959,z 1,197.5 1,218.3
_ 4 alue RSP - R$ mn -
[ Industries —urrent Prices
[ aleaholic Drinks 1stant Coffee - Retail 70,515.9 23,260.2 23,191.3
I apparel olume - Tonnes
[ Beaut dF |
= Aty and Fersonat i-are 3 Coffes - Off-trade 1.1 1.4 2.0
[ Consumer appliances ue RSP - R$ rmn -
[T Consumer Electronics rent Prices
[T consurmer Finance 01 01 0.2
Consurmer Foodservice Se desphega
[T Consumer Health ; f .,
————— informacion
. P - 1,082.6 1,097.3 1,151.0
[ Fresh Food sobre diversas : ’ ‘
Health and Wwellness ; :
industrias.
I Hame and Garden 62,423.9 61,510.0 60,555.9
res
[ Home Care :
= [T Hot Drinks ’Eish Coffee - Teilz:lall a70.8 B67.8 a0s.0
R=P - C -
] ¥ coffes = ol bn

urrent Prices
¥l Fresh Coffes

¥ Instant Coffes ~esh Coffes - Retail 27,7441 56,8641 525,748.9

alurme - Tannes

[ Tea :
M oth - 1stant Coffee - Retail Z11.9 229.5 Z43.1
+
Cther Hot Drinlks slue RSP - Cal§ b -
[ Paclaged Food _Iurrent Prices
SN ctant Coffee - Retail 4,679.7 4,745.0 4,807.0
e liammm  Toeeme-
ELOoE FergEpies L = Haga clic en CHANGE
A - GEOGRAPHIES para cambiar o

aumentar paises o regiones
econémicas




Busqueda por categorias (5)
Opciones para cambiar resultados

Change Data Types > volume - Tonnes

Ehil Instant Coffee - Retail 959,27
value RSP - % min -
Zurrent Prices

Change Categories »

Change Geographies -
M world = =l Instant Coffee - Retail 20,815.9
. . wal - T
[ asia Pacific sumE snnes
M Auctralasia Ehl. = RTD Coffee - Off-trade 1.1
Il Eastern Europe ;alue Fj:SPP__ RE mn -
) ) urrent Prices
I Latin America
™ Middle East and Ehl. m= RTD Coffee - Off-trade 0.1
africa Yolume - min litres
I marth America
[ western Europe Se despliega Coffee - Retail Yalue RSP - 1,082 .6
= ED'?:';'I"SD"'"": regional |nf0rmaC|én Zolf bn - Current Prices
; s Coffee - Retail Yolume - B2,4253.9
AMmericas sobre paises ’
OFPEC . Tonnes
ASEAN 0 I‘egloneS Fresh Coffee - Retall G705
BRIC economicas walue RSP - Col§ bn -
Developed |- ) Zurrent Prices
Countries Bl Fresh Coffee - Retail 57,71
Ermerging and wolume - Tonnes
Developing i
Countries Ehil Instant Coffee - Retail z11.9
ELI Yalue REFP - Colf bn -
Europe Current Prices
EuroZone - Ehl Instant Coffee - Retail

Ehil RTCD Coffee - Off-trade
More Results - value RSP - Colt b -



Busqueda por industrias

‘3:"‘" PHSSPOI'I' GMID Eurormonitor.com | Welcome Guest of Universidad de Lima, Perd | Log Out

INDUSTRIES ¥  COUNTRIES & CONSUMERS ¥

Otra opcion de

(S Results List  Statistics— Analysi busqueda es por:
o INDUSTRIAS. De clic

aqui
Convert Data ¥
Currency conversions Market Sizes | Historic
Current/constant key: B Related dnalysis b Chart this Row W Company Shares B Brand Shares
Volume
COMYErsions )
) o Change Wiew 2005 ™ 2007 - 2008 - 2009 -
Unit multiplier |
B
Growth Elrlail
. I - i -
Per capita/household ' Coffee - Retail Walue RSP 0,814.7 7,046.9 6,972.5 7,635.7
Rf mn - Current Prices
EilL.EE Coffee - Retail Yolume - 555,131.9  569,740.9  575,138.7  596,132.7
Tonnes
Eih Fresh Coffee - Retail 4,855.5 5,849.1 5,754.3 6,337.0
Yalue RSP - R$ mn -
Change Time Series b Current Prices
Eih Fresh Coffee - Retail 534,316.0  546,480.7  554,847.4  572457.1
Change Data Types 4 VMolume - Tonnes
Ehl - i
thange Categories b ! Instant Coffee - Retail Q59,2 1,197.8 1,218.3

Valie RSP - Bt rom -




BlUsqueda por industrias (2)

IMNDUSTRIES ¥  COUNTRIES & CONSUMERS ¥  COMING SOON ¥ MY PAGES Y HELP
=

CONSUMER PRODUCTS SERVYICES SUPPLY
Alcohaolic Drinks Packaged Food Consumer Finance Packaging
Apparel Personal Accessories Consurmer Foodservice Se

Beauty and Personal Pet Care Retailing despliega
Care Soft Drinks Travel and Tourism esta

Consumner Appliances Tissue and Hygiene informacion
Consumer Electronics Tobaceo donde las
Consurmer Health Toys and Games industrias
Evewear estan
organizadas
por
categorias.

Fresh Foaod
Health and Wellness

Home and Garden )
Seleccione,

por ejemplo:

EEE oy 07 DK S

ime Serie 4 ' Current Prices




BlUsqueda por industrias (3)

SEARCH TREE VIEW TOP COUNTRIES VIEW TOP CATEGORIES VIEW TOP COMPANIES

v Choose a category v Choose a geography... v Select company... b
® gize * Forecast v 4
' Growth € Historic & = o DASHBOARDS
-~ Size Forecast VISUALISE DATA

e O Growth  Historic

ANALYSIS FINDER  per cap.

All Analysis v

Select Geography ... v

Cada categoria ofrece diversas
More Than a Remedy DID YOU KNOW?

opciones de busqueda
Medicine to Everyday ceeeiuy~ P q Value of Russian instant coffee market

Cpinion | 30 Moy 2012 jumped to #1 in 2011

o While many beverage manufacturers search for ways See the Data »
Jonas Feliciano

Analyst - Beverages fo make their products more appealing to health and Brazil set to lead per capita coffee
wellness consurners, fruit and herbal teas have long .
Fata Yt | |mni-|nr| growth

heen
cent

>4 sot Muestra reportes actualizados sobre las
it BEBIDAS CALIENTES en el mundo.

ranging from flu-like symptorns to kidney health, B

tant coffee preferences by

cormpanies have expanded their fruit and herbal offe -
rather than just treatment, By positioning themselves with the current health trend, opportunities fu:ur
preriiumisation and interesting new flavours and formulations could drive growth for these markets.

Continue reading » LATEST RESEARCH | More »

10 Global Consumer Trends for the Mext Five Years -
Strategy Briefing
Qpinion | 23 Movember 2012

Outlook of Twinings Tea Geographic Split

[ B S R R R Mrana Kalineloa Hi ! iii li iii i ?



BUsqueda por industrias (4)

SEARCH TREE VIEW TOP COUNTR Haga clic en i

|5e g = = t "

v CiouseTs Lalcygoly SEARCH TREE v
@ Size o F Ovsesessrrorn srom lT
© Growth 0 Historic & oz (G
-

S € Growth € Historic

AMNALYSIS FINDER [ Per cap.

All &nalysis v

Select Geography ... v

More Than a Remedy: Shifting Fruit/Herbal Teas from
Medicine to Everyday Beverage
Opinion | 30 Now 2012

while many beverage manufacturers search for ways
to make their products more appealing to health and

Jonas Feliciano

Analyst - Beverages .
wellness consumers, fruit and herbal teas have long

been associated with health, This is particularly true in
central European countries such as Gerrmany,

4 Switzerland, Poland and the Czech Republic where
fruit and herbal teas are used to treat ailments

ranging from flu-like symptoms to kidney health, Based on the strength of these medicinal teas,
companies have expanded their fruit and herbal offerings to products that promote overall health,
rather than just treatment, By positioning themselves with the current health trend, opportunities for
prermiurnisation and interesting new flavours and formulations could drive growth for these markets,

Continue reading

Outlook of Twinings Tea Geographic Split

[ T B Bt ]

VIEW TOP COMPAMNIES

Select company... v

DASHBOARDS

VISUALISE DATA

Select... L 4

DID YOU KMNOW?

Value of Russian instant coffee market

jumped to #1 in 2011
Zee the Data »

Brazil set to lead per capita coffee

consumption growth
See the Data »

Fresh and instant coffee preferences by
region
See the Data »

LATEST RESEARCH | More =

10 Global Consurmer Trends for the Mext Five vears --
Strategy Briefing
Qpinion | 23 Movember 2012

Cirnna KWalinelea Ad in Hat Divinlie M2 lneenis
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1
VIEW TOP COUNTRIES ) , Para ver_ los VIEW TOF COUNTRIES
paises mejores 3 x
Choose a category v . . LR o LEC Oy v
S o posicionados  en | :
= S = s una determinada < g sl
% Growth Historic industria, Hot Drinks
PEL A posicibnese en la Coffee
opcion VIEW TOP Otifer Hot Drinks
Si no selecciona, por descarte, COUNTRIES y de Tes
obtendra los datos marcados clic en la flecha de
esta caja.

2) Se desplegara este listado
donde podra seleccionar la
sub categoria deseada. Por
ejemplo, de clic en COFFEE

YVIEW TOP COUNMTRIES

Coffes v

= = = _— : ,

5 === = S 3) El término se insertara en la
Growth Historic

O i caja de busqueda...
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I = | ©1 GO
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(Search  Results List  Statistics

Venta al por menor

expresado en
millones de $ XX ),50

4) Aparecera este cuadro con _ Precioreal ~  Tipo de cambio

, . L oricfForecast | Retail ¥alue RSP | US$ mn | Constant 2011 Prices | Fixed 2011 Exchange Rates
los paises mejor posicionados
en la industria del café, y con los
datos de tamano del mercado y
Su proyeccion al 2016.

alysis ih Chart this Row W Company Shares B Brand Shares

2012 2013 2014 Z2015% 201e ¥

J
] U Brice - e US4 9,032.1 94347 94895 95178 95158 9,620.3
mEERLL Brazil 6,560.6  6,964.1 7,328.0 7,774.6 8,2150 8,686.6
[ Enh Germany 6,724 68186 70812 73591 76412 79189
[ Enh Russia 4,117.2  4,288.2 45510 49299 5,257.0 56916
mEERLL Japan 4485 54845 55269 55677 56079 5,646.1
Gismge Tome Oecdes. | mEL L France 34865 32,6353 37758 3,8862 3,984.3  4,069.8
[ Enh Ttaly 2,2941 23690 24369 25193 25872 26344
Change Data Types b el L Mexico 1550.7  1,623.0 1,6944 1,767.0 1,839.2 1,911.9
Bl BT b mEL L United Kingdom 17218 1,770.9  1,812.2  1,8482 1,3758 1,906.1
e Paland 1,736.2  1,738.0 1,733 1,7257 1,7269 1,729.1
Change Geographies P -
More Results M Cateqgory definitions | Calculation variables

Market Sizes
Company Shares
Brand Shares

Research Sources:
1. Hot Drinks: Euromonitor from trade sources/national statistics
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YIEW TOP CATEGORIES

VIEW TOP CATEGORIES Choose a geography...
Choose a geography. - 1) Para ver el Choose a geography
, \ posicionamiento de Wewdel =

w7 % una  determinada Asia Facific

e I industria en un pais Australasia

{ Growth ( Hiztoric L. p Eastern Europe

o especifico, Latin America

\ 7 /  posiciénate en VIEW Middle East pnd Africa
. Y TOP CATEGORIES, North Americs
Si no selecc_lona unade d | | ﬂ h ~- . -
desczsr::soobptzlr?dnrzsl’ogodratos y a clic e-n a fiecha 2) Se desplegaré una IiSta de
! de esta caja. - :
marcados continentes. Por ejemplo, de
clicen LATIN AMERICA

‘-FIE.W _T{}F .EATEGDRIES 3)El término  se
CREH) AUTET I “ insertara en la caja
Mow choose a country ¥ de bl]SQUEda.
(s Size (¥ Forecast _
8 Growth ® Historic ...Iuego de clic
" Per cap. en la flecha de
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para seleccionar
el pais.
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VIEW TOP CATEGORIES VIEW TOP CATEGORIES
Latin &America v 4)Se deS plegaré Latin America v
il o i w
Erala i hd una ||Sta de Brazil
ND.:\r C l:n:nsn.z a country... , (% e, (% Farecast Qo |ueg0
;atm imerma . palses. Por . O Growth ) Histaric haga clic
ejemplo, de clic ) per cap. en GO

en BRAZIL...
Chile
Colombia

Pl g L o

Crominican Republic

Ecuador
Guatemala )
g (%ah Results List  Statistics
Peru
Uruguay XX ,B
N Venezuela _ Convert Data A _ o . . .
Cureney conversions Market Sizes | Historic/Forecast | Retail Yalue RSP | US$ mn | Constant 2011 Prices | Fixed 2011 Exchange Rates
Current/constant Key: ERelated Analysis ih Chart this Row
Unit rrltiplier
Growth Change Yigw
Eaepritafhuuseho\d Bzl
% Unit price &l Fresh Coffes 55992 5966 62951 g8937 0999 153T
5) Apareceré este Cuadro Con [IEh Flavoured Powder Drinks 14651 15564 16507 17819 1B8LE 1989%
. . s [IEh Instant Coffee %14 FAE L02S 10807 lL1lhZ ) L1490
InformaCIon SObre el (mf=l0 Fruit/Herbal Tea 4728 M023 0 B30 5ERe 0 RRET &V
pOSiCionamientO de la industria (mED Other Plant-based Hot 83 822 94 70 750
del Café en BraS”_ Change Time Series P Drinks

Category definitions | Caloulstion variables
Change Data Types  }

Research Sources:
Change Categories b 1, Hot Drinks: Euromonitor from trade sources/national statistics
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VIEW TOP COMPANIES

Select company

1) Para ver el
posicionamiento  de
una compaiiia en una
determinada

industria,
posicionarse en
VIEW TOP

COMPANIES, y de
clic en la flecha de
esta caja.

VIEW TOP COMPANIES

Mestle SA

Mow choose a category

VIEW TOF COMPANIES
Select company
Select company...
Associated British Foods Plc
{ABF)
Kraft Foods Inc
Lavazza Spa, Luigi
Melitta

Unternehmensgruppe Bentz
L=

Mestlé SA

Sara Lee Corp

Tata Global Beverages Ltd
Tchibo GmbH

Unilever Group

2)Se desplegara una lista de
companias. Por ejemplo, de

clic en NESTLE

3)El término se insertara en la

caja de busqueda.

...luego de clic en la flecha de

esta otra caja para seleccionar

la industria.
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VIEW TOP COMPANIES

Mestle 54 v

4)Se desplegara
Now choose a category.) W una |,|Sta de
Mow choose a categoryl. CategOrlaS dentrO
HotDrinls de HOT DRINKS.
Cofiee ) ) Por ejemplo, de clic
Uther Hot D =
e en COFFEE, y
2d
luego a GO
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(5950 Results List _ Statistics

XX MEO
Conwvert Data v
Company Shares (by Global Brand Owner) | Historic | Retail ¥alue RSP | % breakdown
Share type
Unit type Key: B Related analysis  th Chart this Row B Brand Shares

CUrrency conversions

5) Apareceré este Change View ® zo06v @ 2007 @ zo05v @ zo0v @ z2000v @ 011 v
cuadro con informacion

CEnm world 217 218 22.2 z2.6 22.7 2.9
SO b re eI CEnE fisia Pacific 415 40.9 413 41,3 41,9 42.6
L. . OonE azerbaijan 4.1 4.1 5.8 6.2 74 8.5
pOSIClonamlento de CEnm China 68.5 68,1 67.6 67.8 69.0 704
Elhamme Thms Seris » CEnm Hong Kong, China 48,3 50.2 514 52,1 52,3 52.5
Nestlé en el mundo. han R CEne India 29.5 30.6 3z.0 328 30.6 30.8
(B L U =l Indonesia 201 208 227 235 4.9 5.8
Change Categories » CeEnm Japan 38.0 35.0 34.6 33.8 34.5 35.5

[ Kazakhstan 39.6 38.6 375 3.6 338

Glhenge Eeegreplies D (mE Malaysia 535 47.8 454 436 428

OonE Pakistan 50.9 51.0 526 52,1 534

CEnE Philippines 87.1 86.7 87.1 87,7 88,5

CEnm Singapore 354 35.2 36,7 39.1 39.6

CEnm Sauth Korea 24.6 z4.1 22.8 2.2 21.2

[ml=TY ] - P
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1)Para Obtenel’ ANALYSIS FINDER
o Latest A i
ANALYSIS FINDER pidamente  una s
All Analysis serie de reportes, Articles
| : dirjase a  ALL Latet Analysie 2)Se
EE El:t GEE FAnnY ... . Company Profiles
arapm AN?L;S'?, )(/jde clic Country Reports desplegaré
en la flecha de esta Global Reports 3
= \ Detographis ‘ una lista de
' Opinion » reportes. Por
? Podcasts ‘ ejemplo
| :f::fe_f:;fts seleccione
ANALYSIS FINDER término  se 7 LATEST
Latest Analvsis . t , I . Categcr'f.Et?iEFing ANALYSIS .-
- InSertara en la caja Global Briefing
Selert Gecgraphv de basqueda_ Global Company Profile
: I Industry Overview
Local Company Profile
b Strategy Briefing
o, ) fr

...luego haga clic
en la flecha de
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para seleccionar
el pais.
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Late=t Analv=is -
- 5)... los resultados se visualizaran de
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EEERlE esta forma; cada reporte podra ser
World
e s exportado en PDF.
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5 MNew Zealand :I
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[=] Latin &merica
Argentina . .
- Z Results List Analysis
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. Chile FILTER RESULTS RESULTS | Sort by Date Y
Celembia by Category B Tea in Peru Category Briefing | Mar 2012 | Show details...
ra i - .
od Costa Rica i Hot [(’”)”ks (&) B Hot: Drirks in Perul tndustry Gverview | Mar 2012 | Show details..
.. . Tea (s
D Republ . o
rs8 prmimEan Bepubiicgn: Coffes (4) ] Other Hot Drinks in Peru category Briefing | Mar 2012 | Show details...
Pr Ecuador 1€ :
Other Hat Drinks (3) ) ) ) ) .
ol L | Boted Water (1 B Industrias Oro Verdz SA in Hot Drinks (Peru) Local Company Profile | Mar 2012 | Show details..,
Mexico Fruit/vegetable Juice (1) B Dinarnika Business SAC in Hot Drinks (Peru) Lacal Company Profile | Mar 2012 | Show details..,
Soft Drinks (1)
Feru , Bl Coffee in Peru Category Brigfing | Mar 2012 | Show details...
C Hruguay 4)Se desplegara by Geography B Aurandina SAC in Hot Drinks (Peru) Lacal Company Profile | Mar 2012 | Shaw details...
O Wvenezuela H World (1) A . _
] Middle East and A% una lista de Asia Paciis (1) B Altomayo Perl SAT in Hot Drinks (Peru) Local Company Proflz | Mar 2012 | Shaw detalls.
1 e East and A 5 )
I O North America paises. Por Australasia (1) . B How Is Coffe Finding Success in Latin America? artide | Jun 2111 | Show detas...
. Eastern Eurape (1
Canada ejem plO, Latin Bmerica (2 B Round-up of major M4 activity in non-aleoholic drinks in the first eight months of 2010 artide | Sep 2010
g: usa I . Middle East and Africa (1) | Show details...
us seleccione Worth fimerica (1)

] Western Europe

Austria PERU... y luego st Eurpe (1
a GO
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1)Aparecera esta Latest Analysis
ANALYSIS FINDER
All A ysis W =
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dirigete a ANALYSIS Slobal Reports

Datagraphics

FINDER y haga clic en H Opinien

Holiday Shopping Trends for 20 Ia ﬂeCha de esta Caja' ili:dd::::itc

I Wiz Apps

Consumer Lifestyles

online shopping continues dominate retailing during the holiday season. Traditional retailers are
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Country Pdlge
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4) Aparecera esta informacion, la que
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descargar en PDF
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ANALYSIS FINDER
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o]l

Ukraine SEARCH INDUSTRIES ¥ COUNTRIES CONSUMERS ¥ COMING SOON ¥ MY PAGES ¥ HELP
AI
Analysis
Argentina
B0
Bolivia — Table of Contents v
’ 3)D|r|]ase al CONSUMER HABITS IN [ Consumer Lifestyles in Peru

E | CONTEXT

= Si u ie nte Current Behaviour w_\thin

: g the Broader Ecanarmic CONSUMER HABITS IN CONTEXT

Chile ., Climate
Caol Bi Cajon y Se Consumer Confidence Current Behaviour within the Broader Economic Climate

zllal= = Misery Index Overall, Peruvian consumers now enjoy higher disposable incarnes and a wider variety of options far
Cost F-:.. desplegara LEARNING spending their money than at any point in the country’s history, However, despite a continuing fall in

o=ta 1c3 School Life the number of Peruvians living in paverty, incame inequality remains high, with the richest citizens

Crominican Repubfid

una lista de

University Life
WORKING HABITS

spending their earnings in ways that the poorest could barely imagine.

Peru did not escape unscathed from the financial crisis. Monetheless, the country’s recovery has
been remarkable, particularly considering that some of the world’s traditionally stable economies are

’ . -
El:UadCr pal Ses . Por WDr’klng.CDhndltIDni | now staring into a financial abyss, Indeed, Peru’s sconorny was the 12th fastest-growing econorny in
at | . fomentl.nt ® Workplace the world in 2010, Further, in 2011 GDP increased by 7.2% over the previous year.
er Guatemalg eJ em plo’ de AI::’;lii\l;'negWOrk optians In 2011, ove.rall consumer e.xpenditure.m Peru grew by 6..4% (in .real terms) aver prior year, This
- followed an increase of 6% in 2010, This growth was particularly impressive when put in the context
Mexico CI iC en Retirement of the slow economic growth seen in 2009, In 2011, 36.7% of overall spending was for the purchase
EATING HABITS aof food and non-alcoholic drinks. In 2011, per capita disposable income grew by 5% over prior year,
Peru < Dining In slightly slawer than the 4.6% seen in 2010, At the same time, per capita consumer spending
P E R U O j increased by 5% in 2011 cormpared to 4.6% in 2010,
Venezuela ! - .
c Related Statistics = The growth of Peru’s middle class (now estimated to be 57% of the country) drove an overall
Iuego haga View Statistios increase in spending as well as changes in the types of goods consumers purchased. For example,
| dernand for durable and luxury goads is now significantly higher than it was just five years ago. In
) A addition, many Peruvians have more money to spend on travel, an expense that for many was
-':'\IgErla &%CIIC _en QQ . - .. . . considered a luxury just & few vears aoo, The wealthier elements of Peruvian society have also
cl Bahrain
la i
Pt Cameroon f
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reportes e informes. Para ver el
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financiero de un pais, de clic en
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Perfil de Peru a texto

Log Qut

|

SEARCH INDUSTRIES ¥  CO|
. - completo, puede descargarse
Results List _ Analysi
— — ME0 -
[tleofehtente ¥ Reporte sobre riesgos y
Statistical Summary Peru: Country Profile
vulnerabilidades en los ambitos socio-
The rate of growth will decelerate slightly in 2012 but the economy will still expand at a healthy pace. , ,
Related Statistics & Peru's middle class is growing at an impressive pace, fuelling demand for everything from new I 1 m 1 f. 1 d
View Statistics apartments to better health-care and education services. Domestic demand has taken over as the po Itlcos’ econo ICOS’ InanCIerOS e
main driver from exports. Mining investment should rise by mere than US$50 billion in 2012-2017. P “ b' Z d d
The private sector is expected to show strong gains through 2015. er u y tal I l Ien pue e escarg arse en
Related Articles 4
KEY POINTS P D F
More Related Items » .
n The pace of economic activity will decelerate slightly in 2012 with real GDP growing by 5.7% (down
from 6.9% in 2011). Investment rose by 11.3% in 2011 and gains of 8.0% are forecast for 2012. -
Domestic demand has taken over as the main driver as external demand for the country's exports
weakens. In the first eight months of 2012, Peru's GDP rose by 6.3% compared to the same period
in 2011, 1 1
n Peru lacks basic infrastructure in most parts of the country. The government is imp
projects. A key project is the construction of a road between Peru's Pacific coast a Related Statistics v . I
predict that this road will replace the Panama Canal. View Statistics Rlsks and vulnerabllltles: Peru
e Coun g | 27 Jul 2011 ]
. The Peruvian economy has been one of the fastest-growing in Latin America between 2005 and
Related Articles ] . v - g 9
2010. A sound fiscal policy together with openness to trade and foreign direct investment has played
More Related Ttems » a vital role in this successful economic performance. The financial sector is strong while the country

s taking steps to secure its long-term eneray position. However, high levels of poverty and income
inequality increase the risk of social tensions, and total costs of climate change can be high.

Summary

Type of Risl Level

Socio-political risk Medium
Economic performance & external sector | Medium
Financial stability & real estate Low
Government finance Low
Energy Laow
Environmental risk Medium
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Consumer Lifestyles in Peru

CONSUMER HABITS IN CONTEXT

Current Behaviour within the Broader Economic Climate

Overall, Peruvian consumers now enjoy higher disposable incomes and a wider vaniety of options for
spending their money than at any point in the country’s history, However, despite a continuing fall in
the number of Peruvians living in poverty, income inequality rermains high, with the richest citizens

spending their earnings in ways that the poorest could barely imagine,

Peru did not escape unscathed from the financial crisis, Nonetheless, the country’s recovery has
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HELP - FAQ (Preguntas frecuentes)

Frequently Asked Questions

ENTER KEYWORDS & -

Research Methodology

All Categaories L

Hov

A D Encontrara respuestas, ordenadas por i marke: - s broaser

Most Frequently Asked chal Categorl,as’ SObre IaS dUdaS mé-s Iv some of the relevant
pbout Passport "= frecuentes acerca de la base de datos. "rries we seely the

Alcohaolic Drinks Sarm comparisons of the
Beauty and Personal Care perfe ade in-depth written
Consumer Appliances analvsis of trends and market dynamics; 5) we offer a total global picture, Essentially we
Consumer Finance cormplerment the role of audit data - you will still need audit data for tactical analysis on

Zonsdmer Foodservice “hrands, for example, while we provide the wider context of the

Consumer Health Tamblen, encontrara re competing, and the underlying supply and demand trends

Fresh Food 2 longer term,. S0 Eurormonitor” s strategic market intelligence
Slossary of Terms un glosarlo de zlatively low cost for all countries (so also allowing vou to loolk
Health and wellness , . coverage of the whole retail universe for each product (rminor
Horme Care termInOS grocery channels, for example); global geographic coverage;
Hot Drinks z . wtions for international comparability of data unmatched by
Ingredients economicos as well as what {what are the longer term trends shaping
Luxury Soods markets? where are the potential opportunities? which are the competitive threats?); user-
FPackaged Food friendly reference tool on new products, brands and rmarkets; research and IT support from
Faclkaging us, to help your people make the most of the analysis,

Fet Care

Fesearch Methodology

Fetailing Wwhat is your approach to forecasting?

=oft Drinks Do you go back to your old forecasts to see if you got them right?

Statistics

Tissue and Hygiene - -

Tobacoo Statistics

Trawel and Tourism
llndatinn Cantent Data I have from other source fs is different to what vou report in Passgog



HELP - Definitions

5 Passport GMID

ey
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Frequently Asked Ouestions

Para saber qué productos cubre cada
industria, siempre en HELP, de clic en
ENTER KEYWORDS DEFINITIONS

Research Methodology

& M

all Categories v

Search FAQ » How does this system compare to retail audit data?

1) We provide a bigger picture, year-on-year strateqgic view of the total market - a broader

CATEGORIES type of data; 2) we cover all sales channels, including for example direct sales and infarmal
Most Frequently Asked channels like outdoor markets, while audit data may be confined to only some of the relevant
About Passport channels; 3) we provide standardisation of product types across all countries, we apply the
Aleohalic Drinks same research process to all markets and you can make like-for-lilke comparisons of the
Beauty and Personal Care performance of any single product across many countries; 4) we include in-depth written
Consumer Appliances analysis of trends and market dynamics; 5) we offer a total global picture, Essentially we
Cansurner Finance complement the role of audit data - you will still need audit data for tactical analysis on

Consumer Foodseryice quarterly or monthly sales of brands, for example, while we provide the wider context of the
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HELP HELF ¥IDEOS FAL DEFIMITIOMNS UPDATE SCHEDULE ABOUT PASSPORT METHODOLOGY CALCULATION ¥Y¥ARIABLES

Definitions Aparecera esta pantalla, donde encontrara
las definiciones ordenadas por categorias.
CATEGORIES =h b
=] alcohaolic Drinks Categnry Definitions
Category Definitions
Distribution Definitions Alcoholic Drinks

Region Definitions This is the aggregation of beer, cider/perry, RTDs/High-strength premixes, wine and spirits.

Beer
Apparel An alcoholic drink usually brewed from rmalt, sugar, hops and water and fermented with yeast, Tome
Beauty and Personal Care beers are made by fermenting a cereal, espedially barley, and therefore not flavoured by hops,
Consurmer Appliances Alcohol content for beer is waried - anything up to and over 14% abw (alcohol by wolurme), although

3.5%-5% is most comnmon, Beer is often loosely classified by the nature in which it is made: Top
fermented {ie ales, bitters, wheat beers, stouts, porters etc) Bottom fermented (ie all lagers) Mote:
pre-mixed beers such as beerflemonade, beerfwhisky or beerfteguila mixtures are excluded from
Consumer Foodservice the data. These are included in flavoured alcoholic beverages (F&Bs), This is the aggregation of
Consurner Health lager, dark beer, stout and LABs/NABSs

Consurer Electronics

Consurner Finance

Consurner Lifestyles Dark Beer

Countries & Consumers Included here are ales, bitter, wheat and sorghurmn beers. Ale is brewed using a warm fermentation
{ie the beer is fermented at a [relatively] warmer temperature), while lager is fermented at lower
temperatures, using a cool fermentation. Bitters are ales. They are categorised by having a harder,
bitter flavour (hence the name), Bitters tend to be darker in colour, are usually less fizzy than
Health and Wwellness lagers, and are generally drunl: at warmer termperatures (just below room termperature is typical).

Evewesar

Fresh Food

Haore and Sarden Major brands in Gerrmany include Erdinger, Paulaner, Bindingerlager and Maisel. In the US, Bass Ale
and Molson Red Jack Ale. In the UK, John Smith’s, Boddingtons, Stones and Mewcastle Brown Ale.
Also included are beers that have characteristics of other beers (for marketing purposes), such as
Caffrevs and Calders sald in the UK and Half and Half {from Suntory) sald in Japan. &t country lewvel,
Packaged Food dark beer is broken down into the main types within each country market

Horme Care

Hot Crinks

|

Parkaninn T
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Alcoholic Drinks
Category Definitions
Distribution Definitions

Region Definitions

Apparel

Beauty and Personal Care
Consurer Appliances
Consurner Electronics
Consurner Finance
Consurner Foodservice
Consurner Health
Consurner Lifestyles
Countries & Consumers
Evewesar

Fresh Food

Health and Wellness
Horne and Garden
Haome Care

Hot Drinks

Fackaged Food

Parkaninn

FAL DEFIMITIOMNS

CALCULATION ¥Y¥ARIABLES

UPDATE SCHEDULE HWBEOUT PASSPORT
— |

METHODOLOGY

Para saber con qué periodicidad se S

actualizan los datos en Euromonitor,
siempre en HELP, de clic en UPDATE
SCHEDULE

es, wine and spirits,

oeExcr

An alcoholic drink usually brewed from rmalt, sugar, hops and water and fermented with yeast, Tome
beers are made by fermenting a cereal, especially barley, and therefore not flavoured by hops.
Alcohol content for beer 1s varied - anything up to and over 14% abw {alcohal by wolume), although
3.5%-5% is most comnmon, Beer is often loosely classified by the nature in which it is made: Top
fermented {ie ales, bitters, wheat beers, stouts, porters etc) Bottom fermented (ie all lagers) Mote:
pre-mixed beers such as beerflemonade, beerfwhisky or beerfteguila mixtures are excluded from
the data. These are included in flavoured alcoholic beverages (FABs). This is the aggregation of
lager, dark beer, stout and LABs/NABSs

Dark Beer
Included here are ales, bitter, wheat and sorghurm beers. Ale 15 brewed using a warm fermentation
{ie the beer is fermented at a [relatively] warmer temperature), while lager is fermented at lower
temperatures, using a cool fermentation. Bitters are ales. They are categorised by having a harder,
bitter flavour (hence the name), Bitters tend to be darker in colour, are usually less fizzy than
lagers, and are generally drunl: at warmer termperatures (just below room termperature is typical).
Major brands in Gerrmany include Erdinger, Paulaner, Bindingerlager and Maisel. In the US, Bass Ale
and Molson Red Jack Ale. In the UK, John Smith’s, Boddingtons, Stones and Mewcastle Brown Ale.
Also included are beers that have characteristics of other beers (for marketing purposes), such as
Caffrevs and Calders sald in the UK and Half and Half {from Suntory) sald in Japan. &t country lewvel,
dark beer is broken down into the main types within each country market

[ R B LTy,
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HELP HELP ¥YIDEDS FAD DEFINITIONS UPDATE SCHEDULE ABOUT PASSPOR METHODOLOGY . . I0N YARIABLES CONTALCT US

Update Schedule

Last data update data upda ilable in n

Alcoholic Drinks Ok 2011 Apr 2013 historic sizes and shares to 201Z; forecasts to 2017
Apparel Feb z01Z Feb 2013 historic sizes and shares to 201Z; forecasts to 2017
Beauty and Personal Care Apr Z01Z Apr 2013 historic sizes and shares to 201Z; forecasts to 2017
Beauty and Personal Care Fackaging oot 2011 Mow 2012 historic sizes to 201Z; forecasts to Z016

Beverage Packaging Ot Z01ZF Qct 2013 historic sizes to 20135; forecasts to Z017

Consumer Appliances Ot Z01ZF Qct 2013 historic sizes and shares to 2013; forecasts to 2018
Zonsumer Electronics Jun 201z Jun 2013 historic sizes and shares to 201Z2; forecasts to 2017
Consumer Finance Aug Z01% Aug 2013 historic sizes to 2013, shares to 201Z2; forecasts to 20158
Consurmer Foodservice Jun zZ012 Jun Z013 historic sizes and shares to 2012; forecasts to 2017
Consumer Health Jan z01z2 Jan Z013 historic sizes and shares to 2012; forecasts to 2017
Dog and Cat Food Paclkaging oot 2011 Mow 2012 historic sizes to 2012; forecasts to Z016

Evewsar Jul zo1z Aug 2013 historic sizes to 2013; forecasts to 2018

Food Packaging Mow Z011 Jan 2013 historic sizes to 2012; forecasts to 2016

Fresh Food Feb zo1z Feb 2013 historic sizes to 2012; forecasts to 2017

Health and wellness oot 2012 Jan 2013 historic sizes and shares to 2012; forecasts to 2017
Horne and Garden apr 2012 Apr 2013 historic sizes and shares to 2012; forecasts to 2017
Horne Care apr 2012 Dec 2012 histaric sizes and shares to 2012; forecasts to 2017
Homecare Packaging oot 2011 Mow 2012  historic sizes to 2012; forecasts to 2016

Hot Drinks Jan zZ012 Jan 2013 historic sizes and shares to 2012; forecasts to 2017
Ingredients Apr 2012 Apr 2013 historic sizes to 2012; forecasts to 2017

Luxury Soods and shares to 2013; forecasts to 2018

Packaged Food - all categories except Ba nd shares to 2013; forecasts to 2015
Confectionery, Dairy, Meal Replacerment

ackased road - masy rood, conrecnoner. AQUI €NCONtrard los datos de las Ultimas ... w 2015, rorecsses ro 2015
Replacement y proximas actualizaciones de la base.

Personal Accessaries 0 Z013; forecasts to Z015




Ante cualquier duda o consulta
puede dirigirse a:

Delia Soto il
Lorena Avalos Vi
Irma Benavides v
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