MANAGEMENT

Faculty of Business and Economics

In order to graduate from the Management
Undergraduate Program, students must prove that
Business Innovation and Information Technology they have completed the intermediate level of English,
International Operations and Logistics French, German, Italian or Portuguese by submitting a
language proficiency certificate issued by any of the
institutes recognized by the University of Lima.

Finance and Investment

Talent Management
specialized in business management with solid theoretical
knowledge and practical skills. Such training enables them to lead
first-level organizations in the areas of human capital, operations

Marketing and Consumer Behavior

The Management Undergraduate Program trains professionals .:

and logistics management, finance and marketing. Moreover, it UNIVERSIDAD

enables them to successfully carry out entrepreneurship projects for
creating, implementing and managing their own business. DE LIMA
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Mandatory credits Mandatory credits Mandatory credits Mandatory credits Mandatory credits Mandatory credits Mandatory credits Mandatory credits

Mandatory credits

Mandatory credits

Mandatory subjects of the General Studies Program Credit Summary No. of Credits Type of Credit

\f

Mandatory subjects of the Management Undergraduate Program General Studies 40 Mandatory
Elective subjects of the Management Undergraduate Program _ Faculty 151 Mandatory
Mandatory subjects shared in the Faculty of Business and Economics* Total Elective Subjects 18 Elective

Total Credits 209

Subjects in common among the undergraduate programs R, |
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*The Faculty of Business and Economics comprises the Management, Accounting, Economics, Marketing and International Business undergraduate programs. Subject to curricular change.



